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The Corporate lens...

Corporate

 70% of Australian businesses anticipate using
social media spend in 2011 (40% in 2008)

dynamiclab.com

* Inthe US, mobile marketing grew by 138% in 2010

* “During the next 2 years, 30% of leading
companies will extend the goals of their online
community activities to the design of enhanced
service processes...peer-to-peer support will
supplement or replace Tier 1 contact center
support in >40% of top 1,000 in 5 years” Gartner 3/3/11

“By 2015, digital strategies, such as social and
mobile marketing, will influence at least 80% of
consumers’ discretionary spending.” Gartner 29/3/11

© 2010 KPMG, an Australian partnership and a member firm of the KPMG network of independent member firms
affiliated with KPMG International Cooperative (‘KPMG International”), a Swiss entity. All rights reserved.

The KPMG name, logo and "“cutting through complexity" are registered trademarks or trademarks of KPMG International
Cooperative ("KPMG International). Liability limited by a scheme approved under Professional Standards Legislation.



The Consumer lens...

Consumer

~

« $1,223is the average online spend per Australian
in the last six months

« 78% of consumers trust peer recommendations;
(" N only 14% trust online advertisements

o J

© 2010 KPMG, an Australian partnership and a member firm of the KPMG network of independent member firms
affiliated with KPMG International Cooperative (‘KPMG International”), a Swiss entity. All rights reserved.

The KPMG name, logo and "“cutting through complexity" are registered trademarks or trademarks of KPMG International
Cooperative ("KPMG International). Liability limited by a scheme approved under Professional Standards Legislation.



World of retail — online...

Retail Websites and Search Terms

Australian Internet users.
Top Websites

The following report shows websites for the industry "Shopping and
Classifieds’, ranked by Visits for the week ending 13/03/2010.

VWeekhy retail data from the Hitwise Online Competitive Inteligence service, which bases itz daily insights on the online usage and search behaviour of 3 million

Top Search Terms

The following report shows search terms for the industry "Shopping and

Classifieds’, ranked by Search Clicks for the 4 weeks ending 13/03/2010.

Rank Search Term Search Clicks

Rank Website Visits
1.  eBay Australia 26.96% I
2. eBay 357% W 1]
3. Amazon.com 207% L]
4. Trading Post Online 133% L 1]
5 hp 08a% L 1
‘5. eBay Motors Australia 079% L1
7. Rewards Central 078% L ]
8. Shopping.com Australia 07a% L 1]
9. Deal=Direct.com.au 074% C— ]
10. catchoftheday com.au 074w [ ]

Fast Moving Search Terms

The foellowing report shows search terms for the industry "Shopping and

compared with the week ending 06/03/2010. (Fiters applied)

Classifieds’, ranked by largest increase for the week ending 13/03/2010,

Rank Search Term olume Change
=1. ebay australia 3.04% NN ] 0.08%
2 ebay 471% I 0.06%

3. buyinvite 005% 1 0.05% &

4. buyinvite.com.au 003% [ 1 0.03% &

5. fantastic furniture 012% 1 0.02% &

‘5 ebay.com 027% T 0.02% -

7.  buy invite 002% 1 0.02% &

2. gumtree perth 0% 1 0.01% =

9. justjeans 005% 1 0.01% =

10. entertainment book 002% [ 1 0.01% &

® 2010 Hitwise Pty Ltd. All rights reserved.

1. ebay
ebay australia
0.60%

2
3. trading post
4 n40% L1

harvey norman

[4,]

ebay com.au

6. ticketek 029% L1

7. gumtree o28% L1

8. ebay.com 0.27% I:I_
——-~

e bigw Y 025% 1]

10. jbhifi 024% L 1

Search Term Suggestions

The following repert shows variations of the search term "sale’, ranked by
Volume of Searches for the 4 weeks ending 13/03/2010.

4.76% I
3.01% N |
]

0,379 ) —

Rank Search Term Searches
1. jetstar sale 1.79% I
2. cars for sale 1.78% I
3. business for zale 0.70% BN 1
4. houses for sale 061% N 1
5. boats for sale 0.42% B 1
6. caravans for sale 040% B ]
7. used cars for sale 040% B ]
8. cars for sale australia 035% M |
9. trading post caravans for sale 032% M 1]
10. reiwa homes for sale 030% M ]
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World of retail — group buying...

‘ * cudo STARDEALS

by GROUPOMN Australia
unite. save. enjoy

« Start up category in Australia to $63M in revenue in just over 6 months
 Forecast of $242m in 2011
« Cudo alone claims 600,000 subscribers since September 2010 launch

Source: Telsyte, B&T magazine 18/3/11
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The Consumer lens...

Consumer
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Global IP Traffic Growth
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2009 2010 2011 2012 2013 2014 Source: Cisco VNI June, 2010

= In 2014 video is projected to account for >91% of consumer traffic

« 3D and HD Internet video are projected to comprise 46 % of
consumer Internet video traffic

© 2010 KPMG, an Australian partnership and a member firm of the KPMG network of independent member firms

affiliated with KPMG International Cooperative (“KPMG International”), a Swiss entity. All rights reserved. 08/ 04/ 201 1 lO
The KPMG name, logo and “cutting through ity" are regi or trademarks of KPMG International

Cooperative ("KPMG International). Liability limited by a scheme approved under Professional Standards Legislation.




/A YouView - Microsoft Internet Explorer provided by KPMG
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YouView will change [—
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f] Watch the preview
TV forever.
Welcome to YouView: the brilliant new TY box that will ﬂ

help you enjoy every moment in frant of your TV,

Click each of the tabs to find out more about the unique

features of YouView,
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Welcome to Simple TV Catch-up TV Free TV Beyond TV

YouView Allin o® Lostnight's No monthly Apps &
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Create.
Build.
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A YouView | About Us - Microsoft Internet Explorer provided by KPMG
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About us

The YouView story (so far)

4 little while ago, some of the UK’s best-known Broadcasters and Broadband Internet companies got Find mare answers in the
together to talk about TV and how they could make it better, Questions sectian,

They agreed that while everyone loves great TV, it’s frustrating when you miss a great show - and it's
never quite the same on a computer, Wouldn't it be great if you could combine the simplicity and value of

BOX ACCESSIBILITY

Freeview with the choice and convenience of catch-up and on-demand services - all on your own Tv?

So they decided to create Youview to do just that - all together in the same set top box with no fuss, no Read more about our
computer and, best of all, na TV contract, apen platform in the

Accessibility section.
You get all your favourite Freeview or Freesat channels, plus the last seven days’ catch-up TV, and far

those who want even more, the choice of on demand and pay TV - like films, sports and US drama.

Our unique programme guide will go back in time, so you can watch shows from last night or last week

today. You'll also be able to search for things by title or even an actor’s name.

And that's just the beginning.

Because Youview is open, developers can create apps that can make your TV do all sorts of things. And all v

rﬂ;i Presentation2 /3 Youliew |
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