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The Corporate lens…
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• 70% of Australian businesses anticipate using 

social media spend in 2011 (40% in 2008) 
dynamiclab.com

• In the US, mobile marketing grew by 138% in 2010

• “During the next 2 years, 30% of leading 

companies will extend the goals of their online 

community activities to the design of enhanced 

service processes…peer-to-peer support will 

supplement or replace Tier 1 contact center

support in >40% of top 1,000 in 5 years” Gartner 3/3/11

• “By 2015, digital strategies, such as social and 

mobile marketing, will influence at least 80% of 

consumers’ discretionary spending.”  Gartner 29/3/11
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The Consumer lens…
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• $1,223 is the average online spend per Australian 

in the last six months

• 78% of consumers trust peer recommendations; 

only 14% trust online advertisements
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World of retail – online…
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World of retail – group buying…

• Start up category in Australia to $63M in revenue in just over 6 months

• Forecast of $242m in 2011

• Cudo alone claims 600,000 subscribers since September 2010 launch

Source:  Telsyte, B&T magazine 18/3/11
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Video
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